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SOLUTION
Pernod Ricard team decided to apply HYPERVSN technology to
showcase the premium gin Beefeater and Lillet, the first aperitif
of Bordeaux. Impactful 3D visuals positioned in store windows
of their selected distributor in Eastern Europe were supposed
to capture customers in stores and draw their attention to the
brands advertised.
Special HYPERVSN 3D models were crafted to boost brand
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already noticing a positive swing in terms of sales increase of
the promoted beverage brands”.
Watch our video use case here:
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